
Response 1
The concept of the companies’ responsibility is pervasive but it entails the pros and cons. When the company uphold certain issues it which are ethical values it stands at a vantage position of being successful through profit making. Adoption of certain policies improves its profitability and accountability to the community. The cons is that the company has to put much effort in doing it for it to maintain the consistency.
As per Harish, the company can match the responsibility and the objective together. Responsibility can be the first objective since it creates the good image of the company which in the long run will boost the value of the company.
There are a number of challenges that are facing a lot of companies as per the Harish. This comes in the wake that most of them are trying to put their efforts in controlling the resources. Most of the companies have made it compulsory certain regulation that will make them achieve certain objectives. This is one of the ways that the company manages the resources and put everything in place. The fact that the company will place itself in the market does not mean the intention of making just profit. For it the company to place itself in a meaningful place in the society it has to fulfil all the required obligations
Response 3
[bookmark: _GoBack]The information of the author, Harish, indicates that the company must strategies itself in the two way position of making profit and also the responsibility in the society. The company can maintain its consistency in of making profit even upon the being responsible to the community The values that defines the successful business according to him are the one that drives the business to the required niche. He shows that some of the companies have conceptualize the idea that with the come of the responsibility, there will be decrease in the profit of the firm which is not the case. Companies should set a good example in the society by occupying the front row in the matters that are associated with the social values. This will be of good on their side in the sense that most of them will paint a good images on the eyes of the consumer of their products.
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